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2016 FEHEE—RBEIFRI R ERMETTER

Section I Use of English

Directions:

Read the following text. Choose the best word(s) for each numbered blank and
mark A,B,C or D on the ANSWER SHEET. (10 points)

In Cambodia, the choice of a spouse is a complex one for the young male. It
may involve not only his parents and his friends, __1 __ those of the young woman,
but also a matchmaker. A young man can __2__a likely spouse on his own and then
ask his parents to __3 __ the marriage negotiations, or the young man’ s parents
may make the choice of a spouse, giving the child little to say in the selection._4__,
a girl may veto the spouse her parents have chosen. _5 __ a spouse has been
selected, each family investigates the other to make sure its child is marrying _6__
a good family.

The traditional wedding is a long and colorful affair. Formerly it lasted three
days, _7__ by the 1980s it more commonly lasted a day and a half. Buddhist priests
offer a short sermon and __8__ prayers of blessing. Parts of the ceremony involve
ritual hair cutting, _9__cotton threads soaked in holy water around the bride’ s and
groom’ s wrists, and __10__a candle around a circle of happily married and
respected couples to bless the __11__ . Newlyseds traditionally move in with the
wife' s parents and may __12__ with them up to a year, __13__they can build a new
house nearby.

Divorce is legal and easy to __14__ ,but not common. Divoreced persons are
__15_ with some disapproval. Each spouse retains __16__ property he or she _17__
into the marriage, and jointly-acquired property is __18__equally. Divorced persons
may remarry, but a gender prejudice __19__ up: The divorced male doesn’ t have a
waiting period before he can remarry _20__ the woman must wait ten months.

1. [A] by way of [B] on behalf of [C] as well as [D] with regard to

[FRAEZEE] [C] as well as

(RO BEXR

[EIHT] EAZTEEEXRR , FAEER( B RERREME B MELDHT
TIRALSAKRINE not only...but also 271, RE—MRRRIHFIXR , T “MY.....M
B..." ,iZ=5E those I8RBISZHEIIAY “parents and friends” |, 85X “the young
man” 5 “the young woman” AHFIXER , T "StAALUREERNRXESHAREX" |
FTLAE 2 REER[CIT as well as 3, X, [A]IR by way of i&id , [D]I with regard to 3%
5, [B]IE on behalf of {{3&.
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2. [A] adapt to [B] provide for [C] compete with [D] decide on

[frEEZZE] [D] decide on

FERoth] ETF3GEX

D& HT] HRIEZERYEE a young man 5EIE a likely spouse FUX R , B REE
Z([D]Ii decide on "R , FrRESAEECHIEE. [BII provide for /... 120E
..., provide ARYIENAE , BEHZIREIE , AFENMAE ; [C]IR compete with “5......
%" | [All@adapt to “&ER" .

3. [A] close [B] remew [C] arrange [D] postpone

[trAEEEE] [C] arrange

[BERoHT] ET3GE N RaNEHHT

(&) 1iZAEEN TR CiEEE SR ERIHEFLRE EHRF, Y
MEIRH |, [AJI close XiF) ; [B]I renew B3, & ; [D]I postpone #ER ; IX=I
EBEXNAIEH , RE[CIIA arrange "&HE" F&IB1E,

4. [A] Above all [B] In theory [C] In time [D] For example

[#RAEESZE] [B] In theory

ERHth] ETNENX

(&S] BEFIMEEERERERTNAY , RiER "t BCEEECHE
I EFILLRBLZHHERIRSY , HETEHLXBIEENSR , Mz FEEIR. " TKE
HS 75 Bl AR ARt AL BTSRRI SR, " XA ZEEREERIXE . BE—1 may ,
SEIERA[BILA In theory "IEIE bl RYLERBME  MOEMESIR[A]LR Above all &REEERIZ | [C]
Il In time RS , [D]IR For example 4l , IWARFEAE,

5. [A] Although [B] Lest [C] After [D] Unless

MrEEZ] [C] After

ERoth] EF3GEX

L&D HT] RIETX a spouse has been selected, each family investigates
the other...” AJH] , REXNSIERIFE , KEFSFZFEXNTS , BRRENEHE5T/EIN
F FRLARA after A%+, EfthiEIR[A]I Although RE |, [B]IR Lest LA MEZ: [D]Unless
BRAE , BNEAF SRR,

6. [A] into [B] within [C] from [D] through

[RAEEEE] [A] into

[ERotT] ETSAEN R NEHHT

[EMoHT] XEFERE marry SIEXNMENEEREROEERK. X2 marry into
MERE "BIEREERIKAL... —R" |, MEAEIUYREXES X,

7. [A] since [B] or [C] but [D] so

FEEZ] [C] but

[(ERoHT] BEXR
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DT ARIE LS "LARIBALSREI=X" | HbEFESA "2l7 20 thig 80 F4X
IEFLREH—RE" | BAERINRERT , SRR |, BIiEE[ClI but B2,

8. [A] copy [B] test [C] recite [D] create

[tREEER] [C] recite

[(ERoHT] ET3GE N RaNEHHT

NEIDHT] SIEAFEEIE— shial ASHEMY prayers of blessing Fr&#EE [CIIA recite
B "R, R NER , SISEIERERAGHE BN "BIERENITES .

9. [A] folding [B] piling [C] wrapping [D] tying

[tRAEEEE] [D] tying

[BERoT] ET3GE N RENEHHT

(RIS ANRAFERE L TSNEN DT SIRGCFEERBEE] 18" | AW,
EIN[A]LR & , [BJIR #EFR |, [C]I &% , [DII & L, iR#EFAY “around the bride’
s and groom’ s wrists fETRBFIFTIRAVEEIR" , RBIDIM "BAEKFRINBERE
FTEBFIFTIRAYIER" FFEaE.

10. [A] passing [B] lighting [C] hiding [D] serving

[tRAEEE] [A] passing

[(ERatT] ET3GE N RENEHHT

[EIDHT] R SHEHFEES— 1 ahaS/E3 "around a circle” RIBEL , A "B
EME—E" | Al B3 SIEMISIN, [BIII Mm%, [CIIN fSHE , [DII BRSS.

11. [A] meeting [B] collection [C] association [D] union

[tmtEZZE] [D] union

[(ERDHT] FRHHT

&S] AEENN "G EERTENZASHIIREE R —BRAE
[DII 455 , 5|88 "8H" Z& ; {RIEE% , [DIUIERH,

12. [A] grow [B] part [C] deal [D] live

[tRAEZE] [D] live

[(BERotr] ET3GE N RENEHHT

DI HT] ARALCREER, RIEEX "RiEESR , fEREERIIEFRER , 5R
§_ —F" | DI "&F" AREEZR. (I 325 , [B]I 5FF , [AIl AiK,

13. [A] whereas [B] until [C] if [D] for

[tEEEE] [B] until

[BERnHT] FEZEXR

&) XEEA " MENEEE— RSB | [AII 2 , [Blin B2 ,
[DITREYS , [CII MR , ZBERIX "FERIIREERENLARAEE—F" | fiEHF
FE—ENREXER | Bl "BHIE" SFERER Bk ASIE.

14. [A] avoid [B] follow [C] challenge [D] obtain

FERHF. REEDIR, #XE “huixuekaoyan” B HHMES
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[trEZZE] [D] obtain

[(ERoHT] ET3GE N RaNEHHT

[1%Ins#fr] Divorce is legal and relatively easy to __14_, but not common. 1%z4]
5N "BEEEAN , BENES " [AJI avoid &% , [B]IX follow ERAE , [C]IN
challenge #ké% , J5a%¢ , [D]IR obtain 5’+ A5, SCHL. 1RIEXHEA “legal” FTAIXEBFRIAH
EFENERE , BIRIEQREEDIIR.

15. [A] isolated [B] persuaded [C] viewed [D] exposed

[tREEEE] [C] viewed

[(ERoHT] ET3GE N RaNEHHT

[1%I55#fr] Divorced persons are __15__ with some disapproval. EIEAIA —LER
NE], AERE—TRE "BEESZNEENESZEEMHE  BEFEN. " XOHLERE
REEEEHAENARR , [A]IT isolated {37 , [B]IA persuaded it , [C]IA viewed B
% , [D]I exposed it , ZZ.....H90 , [CIRRHFEAE.

16. [A] whereever [B] whatever [C] whenever [D] however

[t [B] whatever

[ERDHT] REAEHHT

&I #r] Each spouse retains __16__ property he or she __17__into the
marriage. 17 /NEPUMNETERRsNA |, FTLAZERR | KEAWGHREM | XMUF2
fEk A IEIRAY. éi:.té?[A]Iﬁ whereever "Foigfaith ; (£ (375 ) =any place where(7E
M) ; [B]IT whatever “FGig{t4 ; {HA ( ZkFE ) =anything that/any+N that” ; [C]
In whenever Foig{alRY ; {E{aJAdiB]=any time when ; [D]I however Figdal ; FTiL%
4. TRIBEN , XERZASILRIXRER , MEERNXMAIEEREET property, Et ,
PEHE[B]IN , &7F retains any property that he or she......,

17. [A] changed [B] brought [C] shaped [D] pushed

[#REZZE] [B] brought

ERntr] ET3G M&Ebﬂiﬁ#’fﬁ

[1%I55#fr] Each spouse retains __16__ property he or she __17__into the
marriage , ££&[A]IT changed "H{EY” [B]Iﬁ brought “#3k” , [C]IT shaped "
F%" ,[DII pushed “#f ,1B1H" . FEIEERBBIIFSOR  BA "BUFHENBIE" .

18. [A] invested [B] divided [C] donated [D] withdrawn

[#EZZR] [B] divided

BERntr] ET3GE N REE YT

%I #] ...and jointly-acquired property is __18__ equally. Z5&[A]I invested
%% ; [B]IA divided R ; 9FF ; [C]IT donated 38 ; [D]IE withdrawn & , $2EX,
WRIREMNOZEHRV K ( XKEXT ) ¥, BILEEBII.

19. [A] warms [B] clears [C] shows [D] breaks

FERHF. REEDIR, #XE “huixuekaoyan” B HHMES
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[fREEZ] [C] shows

[E RO aMAEIEEE

[1%Is3#r] Divorced persons may remarry, but a gender prejudice __19__up. i%
ENIBIBRIABITEHEE BRUERA . [AITwarm up 0, #5 ; [B]IR clear
up (XS) &5, Bda , i8Rk ; [ClIE show up I ; [DII break up 5%, $FF ; 1RiE
G, EE[C]I.

20. [A] while [B] so that [C] once [D] in that

[tREEEE] [A] while

(&Moot EFGEX

[(ERoiT] 299508 | BIENBIEBEATESSH  WURET1HA. B
EROEEEITER , RA[AIT while "SAT" S EIAXNER,

Section II Reading Comprehension

Part A

Text 1

France, which prides itself as the global innovator of fashion, has decided its
fashion industry has lost an absolute right to define physical beauty for women. Its
lawmakers gave preliminary approval last week to a law that would make it a crime
to employ ultra-thin models on runways.

The parliament also agreed to ban websites that “incite excessive thinness” by
promoting extreme dieting.

Such measures have a couple of uplifting motives. They suggest beauty should
not be defined by looks that end up impinging on health. That’ s a start. And the
ban on ultra-thin models seems to go beyond protecting models from starving
themselves to death - as some have done. It tells the fashion industry that it must
take responsibility for the signal it sends women, especially teenage girls, about the
social tape-measure they must use to determine their individual worth.

The bans, if fully enforced, would suggest to women (and many men) that they
should not let others be arbiters of their beauty. And perhaps faintly, they hint that
people should look to intangible qualities like character and intellect rather than
dieting their way to size zero or wasp-waist physiques.

The French measures, however, rely too much on severe punishment to change
a culture that still regards beauty as skin-deep — and bone-showing. Under the
law, using a fashion model that does not meet a government-defined index of body
mass could result in a $85,000 fine and six months in prison.

The fashion industry knows it has an inherent problem in focusing on material
adornment and idealized body types. In Denmark, the United States, and a few

FERHF. REEDIR, #XE “huixuekaoyan” B HHMES
BXAHIE: 010-69946747 EFYE QQ: 1945286983



WWW.Wbw.com.cn

g C =M

www.wbw.com.cn EIREEE  010-69946747

other countries, it is trying to set voluntary standards for models and fashion
images that rely more on peer pressure for enforcement.

In contrast to France’ s actions, Denmark’ s fashion industry agreed last month
on rules and sanctions regarding the age, health, and other characteristics of
models. The newly revised Danish Fashion Ethical Charter clearly states: “We are
aware of and take responsibility for the impact the fashion industry has on body
ideals, especially on young people.” The charter’ s main tool of enforcement is to
deny access for designers and modeling agencies to Copenhagen Fashion Week,
which is run by the Danish Fashion Institute. But in general it relies on a
name-and-shame method of compliance.

Relying on ethical persuasion rather than law to address the misuse of body
ideals may be the best step. Even better would be to help elevate notions of beauty
beyond the material standards of a particular industry.

21. According to the first paragraph, what would happen in France?

[A] Physical beauty would be redefined.

[B] New runways would be constructed.

[C] Websites about dieting would thrive.

[D] The fashion industry would decline.

[ZZ2] [A] Physical beauty would be redefined

(AFHT] HERTE. ARIE France BUEINERIAER , F—RIHZERERIKET
EX (define ) IZASE ( physical beauty ) BRI, ZERILAZEEE 7T —IDARE
EREEMRISETIESE Wt RIS BSHESRNIRT ] "SaldEESss" . BRE
—a)#2%] "They suggest beauty should not be defined by looks that end up
impinging on health. That' s a start. ft{i{JEINEIIARRNIZLMGE SRR EAINAIINR
KRE. " BLAR  ZEEIT AT RRNREER R AEAFBERINR | RIAITRY "F2
REBSWETEN"  BYRXABHISIE R, BN "Sa@EHmisEse” | [Cl "F
KTRIIMIGENE" | [DII "FRIVEESRE" | AN HHENLE , BT "%
hEF" .

22. The phrase “impinging on” (Line 2, Para 2) is closest in meaning to____

[A] heightening the value of.

[B] indicating the state of.

[C] losing faith in.

[D] doing harm to.

[#22] [D] doing harm to
[##MT ] 3B, EAEISE_ER5 4 "They suggest beauty should not be defined
by looks that end up impinging on health. ftbiTEINEERTAMIZIA SUMEENHY

FERHF. REEDIR, #XE “huixuekaoyan” B HHMES
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HMREFRIE. " impinging on [FEINEIEA “health” |, BIXMEERIEMEIE, RIEEZ
BRE=0 "WEEREFNESUFNMURZ N IR EEGE—IENEB AX AT
B ATEE ERRNSSEITNEN ST BAATIRESM | RHEGE | EIHHENHX—
QIEEXENER AN FB, HF" | DI\ "X....BF" 1. [AlIn "SR T ... A
& , Bl "RET... AR [ "X KA ED HAFETE.

23. Which of the following is true of the fashion industry?

[A] The French measures have already failed.

[B] New standards are being set in Denmark.
[C] Model are no longer under peer pressure.
[D] Its inherent problems are getting worse.
[ZZ] [B] New Standards are being set in Denmark
[##MT] M, RIESEHEERSE_AIE "In Denmark,...it is trying to set voluntary
standards for models and fashion... 4% , EIEE=R MERAREBRBRINE. ... | &
MBI "EMAEFANELEERIRE" SNRXHEXEE. Al EEREREN 7"
[CI "AEERERTHENESD"  NEFHREZDE¥9EE] "images that rely
more on peer pressure for enforcement” , BF "IEREE" ; [DIA “"EEEHIEHR
DEEFET" | NHEARARERITRIVEESHNER  ARER "REEFE" BT
"THEE .
24. A designer is most likely to be rejected by CFW for ___
[A] setting a high age threshold for models.
[B] caring too much about models’ character.
[C] showing little concern for health factors.
[D] pursuing perfect physical conditions.
[&Z] [C] showing little concern for health factors
(fRtT)] MR, RN "—MNRIHRETER A AIREH CFW 848" | 1RIEXE
ia) CFW AJRIZI M EFEE R | ZBRIEEIFZRIH AN X RISIER. RN
HAFERRBIA—SERL  BE—IEnEARERERE  ELRREE R FAL]
TEHEFRANSMERFTERASNE , FENZISIFERRE | X—EZRHTHHE
BE—ERITHPF IR CT IS IS ANGIRESRE (CFW ) . BEI[CIIRY "0
EE" fFfalE , AEREER. DI "EXREEASHRNR" | [BIRY "IEXEFRIEH
g, [AI "RET—MEGESRIIG | WAEER.
25. Which of the following may be the best title of the text?
[A] The Great Threats to the Fashion Industry
[B] Just Another Round of Struggle for Beauty
[C] A Dilemma for the Starving Models in France
[D] A Challenge to the Fashion Industry’ s Body Ideals

FERHF. REEDIR, #XE “huixuekaoyan” B HHMES
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[ZZ] [D] A challenge to the Fashion Industry’ s Body Ideals

(##7] E58. AXNERMTFRIENEEBELEFE EREERES | iR E
BRETENTHESHZEZREINT] BNEEREIEMiGETEETRET RRREL ER
. BRUEEIRIFASEIIAERBIINR | EABELURIHEER NN | BRI NIZ @S
MRIARERRE, F=RIRIPBLZMERNZILEARTHE ChISENN. SR EERIEER
ZHRKETFRIE]. RE=RIERTHZSZEEATEERE. AMEX  XEEXE
EHS N EZRXIER B RRFREE R IUARIERE | FILC[DITIRY "XIifE il SRESEATHkEL"
BYRXH "SEEE"

Text 2

For the first time in history, more people live in towns than in the county. In
Britain this has had a curious result. While polls show Britons rate “the
countryside” alongside the royal firmly, Shakespeare and the National Health
Service (NHS) as what makes them proudest of their country, this has limited
political support.

A century ago Octavia Hill launched the National Trust not to rescue stylish
houses but to save “the beauty of natural places for everyone forever.” It was
specifically to provide city dwellers with spaces for leisure where they could
experience “arefreshing air.” Hill' s pressure later led to the creation of national
parks and green belts. They don’ t make countryside any more, and every year
concrete consumes more of it. It needs constant guardianship.

At the next election none of the big parties seem likely to endorse this
sentiment. The conservatives’ planning reform explicitly gives rural development
priori over conservation, even authorizing “off-plan” building where local people
might object. The concept of sustainable development has been defined as
profitable. Labour likewise wants to discontinue local planning where councils
oppose development. The Liberal Democrats are silent. Only Ukip, sensing its
chance, has sided with those pleading for a more considered approach to using
green land. Its Campaign to Protect Rural England struck terror into many local
Conservative parties.

The sensible place to build new houses, factories and offices is where people
are.in cities and towns where infrastructure is in place. The London agents Stirling
Ackroyd recently identified enough sites for half a million houses in the London
area alone, no intrusion on green belt. What is true of London is even truer of the
provinces.

The idea that "housing crisis” equals "concreted meadows” is pure lobby
talk. The issue is not the need for more house but, as always, where to put them.

FERHF. REEDIR, #XE “huixuekaoyan” B HHMES
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Under lobby pressure, George Osborne favours rural new-build against urban
renovation and renewal. He favours out-of-town shopping sites against. high
streets. This is not a free market but a biased one. Rural towns and villages have
growl and will always grow. They do so best where building sticks to their edges
and respects their character. We do not ruin urban conservation areas. Why ruin
rural ones?

Development should be planned .not let rip. After the Netherlands, Britain is
Europe’ s most crowded country. Half a century of town and country planning has
enabled it to retain an enviable rural coherence, while still permitting low-density
urban living. there is no doubt of the alternative - the corrupted landscapes of
southern Portugal Spain or Ireland avoiding this rather than promoting it should
unite left and right of the political spectrum.

26. Britain’ s public sentiment about the countryside

[A] didn’ t start till the Shakespearean age.

[B] has brought much benefit to the NHS.

[C] is fully backed by the royal family.

[D] is not well reflected in politics.

[ZZ] [D]is not well reflected in politics

(f#tT] R, HRIERTREEROEREMEEREE—T . "AMRRRAEE R
EABLEEERK. ST HTHERET RS AR RN B CERRBEIRE
SNEY , XIFBBERNBGESTE" | %8+ polls "REEE "WRETHHI public
sentiment , “this has limited political support” ¥JR[D]IR “is not well reflected in
politics” , &9 "EBGA LIRBREMRIFNRIE" | RYRXIEXE#R, Bl "4GER
ETRSHET T TREEL" | Al "BERESPTLEEA TR | [ "BRITEE
KIENE I | XEOKRER BT "ZHER" .

27. According to Paragraph 2, the achievements of the National Trust are now
being

[A] gradually destroyed.

[B] effectively reinforced..

[C] properly protected.

[D] largely overshadowed.

[&2Z2] [D] largely overshadowed

[#RAT] A5, RIEETAY the National Trust EUFIE_EREEG. £BRED
REX—IBERENEAE N AKAREEARMXAISEN. SREFS_RNFE=9 "Hil
I E SIEEERA RS, MIABEHESHT | MESFENRE LB 2 ATk
Mz, INFTEFANRP" . THSNIEBYSHIAMESABAENM , [DII "%
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ARFE TR (RPRETRINS ) " FHIERIKI, [AJIL "R |, [BII "#BE%K
WIGET" [ "HEEMEFERE" | IAREEE.
28. Which of the following can be inferred from paragraph 3?

[A] Labour is under attack for opposing development
[B] The Conservatives may abandon “off-plan” building.
[C] The Liberal Democrats are losing political influence.
[D] Ukip may gain from its support for rural conservation.
[ZZ] [D] Ukip may gain from its support for rural conservation
(RFHT] H#EBTR, IRIEETENEIB =R, FRIRRIZNBHRIP  F=RETRE
T TRANEEPIUFIRE— P ARRIBGSHFXM ( AR ) 154, S taiEE - RA Ukip
BREENS , FLRKREFERSE EEERLNGENA | EREN "RIFRES
" BB S SRR REREIEE, B Ukip RIMIERFEARIEE | SEIERE.
[AJIRRY “Ukip SIREESRHRIF S ARG YRR X EHE,
29. The author holds that George Osborne’ s preference
[A] reveals a strong prejudice against urban areas.
[B] shows his disregard for the character of rural areas.
[C] stresses the necessity of easing the housing crisis.
[D] highlights his firm stand i against lobby Pressure.
[Z&Z2] [B] shows his disregard for the character of rural areas
[fBH7)] 18R, HRIEXHEA George Osborne ENEERER , ERRE GRS
Osborne SHFSIHHEEERIMTHHISIIERE |, STFBXMWYIZRT RSl AT, ®
ItEATRN Osborne RIRSHFHMRIT | RIZHRIF, ETRLOFEREATECANMA !
XAR— T BEHTNE— M E RIS, EFE5ES | 2MEIIRNEZERIRRE
FRMEARRE  SlIHEERESREEE (RS RO EMRVIFRELT | BALRBBIRET
RRIPRIXYE, , AT AERIAZAIRIUE ? BJI Osborne RO RE&EE , BT 217
[BIIN "ZREAMERS AT XIEHFEAIBM" FFEXE , JIEMIEI. [AII “BoHXdEmXE
AUSEZURIL” , Osborne BEMUEMRIS 24T , SXEEZ ; [CIIN "8 7 EAEREIR
WEM" | [DI "/ T tRGFERBAEDNRELR" | NHPHKRER BT "THhE
7.
30. In the last paragraph, the author shows his appreciation of
[A] the size of population in Britain.
[B] the enviable urban lifestyle in Britain.
[C] the town-and-country planning in Britain.
[D]the political life in today’ s Britain.
[Z2Z] [C] the town-and-country planning in Britain

FERHF. REEDIR, #XE “huixuekaoyan” B HHMES
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(#EtT] AL/ RIERTEARIRE—R%E "4 : "Half a century of town and
country planning has enabled it to retain an enviable rural coherence, while still
permitting low-density urban living.” , [C]TTAY “the town-and-country planning in
Britain” EXJFRXAIRINEH#E , FIEMIEI. [AlR "REAQME" | [BIIT "RESA
REHIEBRAEESTIV | DI "BSRENEAESE" | ARSI

Text 3

“There is one and only one social responsibility of businesses,” wrote Milton
Friedman, a Nobel prize-winning economist, “That is, to use its resources and
engage in activities designed to increase its profits.” But even if you accept
Firedman’ s premise and regard corporate social responsibility (CSR) policies as a
waste of shareholders” money, things may not be absolutely clear-cut. New
research suggests that CSR may create monetary value for companies-at least
when they are prosecuted for corruption.

The largest firms in America and Britain together spend more than $ 15 billion
a year on CSR, according to an estimate by EPG, a consulting firm. This could add
value to their businesses in three ways. First, consumers may take CSR spending as
a “signal” that a company’ s products are of high quality. Second, customers
may be willing to buy a company’ s products as an indirect way to donate to the
good causes it helps. And third, through a more diffuse “halo effect,” whereby its
good deeds earn it greater consideration from consumers and others.

Previous studies on CSR have had trouble differentiating these effects because
consumers can be affected by all three. A recent study attempts to separate them
by looking at bribery prosecutions under America’ s Foreign Corrupt Practices Act
(FCPA). It argues that since prosecutors do not consume a company’ s products as
part of their investigations, they could be influenced only by the halo effect.

The study found that, among prosecuted firms, those with the most
comprehensive CSR programmes tended to get more lenient penalties. Their
analysis ruled out the possibility that it was firms’ political influence, rather than
their CSR stand, that accounted for the leniency: Companies that contributed more
to political campaigns did not receive lower fines.

In all, the study concludes that whereas prosecutors should only evaluate a
case based on its merits, they do seem to be influenced by a company’ s record in
CSR. “We estimate that either eliminating a substantial labour-rights concern,
such as child labour or increasing corpora giving by about 20% results in fines that
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generally are 40% lower than the typical punishment for briding foreign officials,”
says one researcher.

Researchers admit that their study does not answer the question of how much
businesses ought to spend on CSR. Nor does it reveal how much companies are
banking on the halo effect rather than the other possible benefits, when they
decide their do-gooding policies. But at least they have demonstrated that when
companies get into trouble with the law, evidence of good character can win them
a less costly punishment.

31. The author views Milton Friedman’ s statement about CSR with

[A] tolerance

[B] skepticism

[C] uncertainty

[D] approval

(Z=x] [B]

(7] MRESER, T aRIRMFEEXEX CSR 75E Milton Friedman BiiAZH
LSE. HRIEESIA Milton Friedman XMAEMEIER. TEETONRIFENEE
RItLEMEIFE G but ik, But FEFAIETA : things may not be absolutely
clear-cut AT II/EEXS Milton Friedman FrifINBHATEHE  HUkERE R [BIIIREE,
[AIREZ. , [CIIAEE , [DINERE , X=TUIARIFERSE |, SR,

32. According to Paragraph 2, CSR helps a company by

[A] winning trust from consumers.

[B] guarding it against malpractices.

[C] protecting it from being defamed.

[D] raising the quality of its products.

(ZF=] [A]

(##i7) AHE. RIERTHREMER "Paragraph 2" EBAEIFEZERE TS : This
could add value to their businesses in three ways. This 892 CSR , {RIEETRiHR
M=/ F—RE  IBRHFNAXENAT T RRENRS  FRE  MEEREWIX
HAERT G BERE  BE—NEANZH "SRR | BRERESHE RN
NERI G, A B CSR THIIABISRS IEZHHEEE | Al "REEBEENEE" |
BUBN=RIRE , BOVIEHESR. (Bl PrEATERIIRIRT | [CI] RIPATIRRE
8% | [DI RARFmAIRE | RSN HRER | SEHBR,

33. The expression “more lenient’ (Line 2, Para. 4) is closest in meaning to

[A] more effective

[B] less controversial

[C] less severe
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[D] more lasting

(&=] [C

(37 1751aRE, ARIEETFRIHAET “line 2, para. 4" R{55ia "more lenient”
EMNRENHHSEIERSE—E : The study found that..penalties, BEREILEH more
lenient {&{fm penalties(&:H) , EEIENL more lenient I NY , FEAMBERFEIFIL
9, BBLEESLEAY CSR IBRIAEIF penalties ZEREAR., AIESHERNRE—
ARBZWELXR , FLREE—DREFPLAE CSR BRAIRENL T , SHECFEES
1701, ATZERSTISELBERNTIEM 40% LA  IHXEFNATRISZRIRIERYES
& more lenient 2842 , BIATERIER , HUE[CIIE, [AlN EB%HY , Bl &DE
AT, [DII ERFARY , X=BUYAZ more lenient IR |, HTHERR.

34. When prosecutors evaluate a case, a company’ s CSR record
[A] has an impact on their decision.

[B] comes across as reliable evidence.

[C] increases the chance of being penalized.

[D] constitutes part of the investigation.

(&=] [A]

[#B47) 4580, BmFaf92 CSRrecord 5 prosecutors evaluate a case HIXZR ,
IRERE T+ RYSS18 prosecutors evaluate a case BIEIXHEMEIFERESFE—T : In
all..in CSR, iXEf9 be influenced 5[A]IT has an impact XKz , BI—PAFY CSR&
SRR EXEEGRIT | S0EAII. [BIIRQEEINNZSEAVIEE , [CIIN BT
HAESIRIHS | [DIIN #pk T EERI—ED , X=TUIERXFIRBREN , #kE.

35. Which of the following is true of CSR, according to the last paragraph?
[A] Its negative effects on businesses are often overlooked.

[B] The necessary amount of companies’ spending on it is unknown.

[C] Companies’ financial capacity for it has been overestimated.

[D] It has brought much benefit to the banking industry.

(Z%] [B]

(7] TR HERRRERE—R . BX CSR AUSIRB N EXRY, EEIRX
Bea—R , RIEERESTH "HRAQRFAZIEARSERIEN TER | Q8MizE CSR
BEEESZDE" . BIIRIERE "A8fE CSR AEAEEERNN" | BF/RXHNEN
B, HUER. [AIIN CSR WABRIAEMINEERBM , [CII 2FXF CSR RUL5FEE
DI EMETTT |, [DII CSR BIRITWHERTIREZIFL |, X=TEXFIIREN |, STHEBR.

Text 4
There will eventually come a day when The New York Times ceases to publish
stories on newsprint. Exactly when that day will be is a matter of debate.
“Sometime in the future,” the paper’ s publisher said back in 2010.
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Nostalgia for ink on paper and the rustle of pages aside, there’ s plenty of
incentive to ditch print. The infrastructure required to make a physical
newspaper-printing presses, delivery trucks —isn’ t just expensive; it" s excessive
at a time when online-only competitors don’ t have the same set of financial
constraints. Readers are migrating away from print anyway. And though print and
sales still dwarf their online and mobile counterparts, revenue from print is still
declining.

Overhead may be high and circulation lower, but risking to eliminate its print
edition would be a mistake, says BuzzFeed CEO Jonah Pere.

Peretti says the Times shouldn’ t waste time getting out of the print business,
but only if they go about do, it the right way. “Figuring out a way to accelerate
that transition would make sense for them,” he said, “but if you discontinue it,
you' re going to have your most loyal customers really upset with you.”

Sometimes that" s worth making a change anyway. Peretti gives the example
of Netflix discontinuing its DVD-mailing service to focus on streaming. "It was
seen as a blunder,” he said. The move turned out to be foresighted. And if Peretti
were in charge at the Times? “I wouldn’ t pick a year to end print,” he said. "I
would raise prices and make it into more of a legacy product.”

The most loyal customers would still get the product they favor, the idea goes,
and they’ d feel like they were helping sustain the quality of something they
believe in. “So if you are overpaying for print, you could feel like you were
helping,” Peretti said, “Then increase it at a higher rate each year and essentially
try to generate additional revenue.” In other words, if you' re going to make a
print product, make it for the people who are already obsessed with it, Which may
be what the Times is doing already. Getting the print edition seven days a week
costs nearly $500 a year — more than twice as much as a digital-only subscription.

“It' s a really hard thing to do and it" s a tremendous luxury that BuzzFeed
doesn’ t have a legacy business,” Peretti remarked. “But we’ re going to have
questions like that where we have things we' re doing that don’ t make sense
when the market changes and the world changes. In those situations, it" s better to
be more aggressive than less aggressive.”

36. The New York Times is considering ending it s print edition partly due to

[A] the pressure form its investors

[B] the complaints from its readers

[C] the high cost of operation

[D] the increasing online ad sales.
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(&=] [C

(#FHT] ABT5R. RETRIRIR (AL9RHR) & s LR RARFETEENR HARAIRE 21 4.
YEERETIHNRKRTHNRANETX , FZREBEREKERERRA , 5°49 : The
infrastructure...isn’ t just expensive; it' s excessive at a time when online-only
competitors don’ t have the same set of financial constraints. BB 24RENFIFFE
KATEMIRFEANMNUNRMESZ R . EAEIIRMER R FRBIXEFRILFT LIRS, [C]
I "BITHERA" BNRXASHIRGE  #IEH. [AIN kRETREERIES , [BIIT %
BTFEERNORF , [DII R4S SHERNEK | X=TEXPIIRRR | #H0R.

37.Peretti suggests that.in face of the present situation, the Times should
[A] make strategic adjustments

[B] end the print edition for good

[C] seek new sources of readership

[D] aim for efficient management

(Z=] [A]

(##t7] T, BHERR - EXTERIAIE | Peretti ZiY (HABHR) EAM.
HRIEES1A Peretti BIRNPEMUEFIIR , BEAASRE Peretti it (HLIBHR) NZRER
EHEEBENEELLARRER |, MANZKE —FERTEERRXMSE., EEE -G
Peretti I E—MTUR(BEHX L T XG0 1k E FBLL. BTAN Peretti IAJ9(HLIRTHR)
Rz 24— LM ARE IEARERARAYA ST | [AIIR "M ESRER EAEEE BXIRXAIENEE
&, #IERA. [BII /KITESRAREAR , SIRXEFER | Bk ; [ClI SKFRIZERR |
[DI LISSNEEABR , FERNPRER , HHBR.

38.It can be inferred front Paragraphs 5 and 6 that a “legacy product”
[A] will have the cost of printing reduced.

[B] is meant for the most loyal customers.

[C] helps restore the glory of former times.

[D] expands the popularity of the paper.

(Z=] [B]

(RREL] HEWTRR,

(] RTFEER - NBR. 7NEREULUERE “E&~m" . RIEESE legacy
product EEIFERERERF—4 Iwould raise prices and make it into more of a legacy
product MNEREMNZEERECEN—FPIREMR. RRX—GORBMIHIEE TR
ETEESNRPEIREXYTIX/MNARIERE. 57 BRIFRRI TIA KD BERIHEE
KIBSBIFWSLAIERAYm , MEANSIANEERS LR TSI RARE.
BJ U Peretti INESCRIMWSLEARSEHE | MRATLABFEIN—LELA] | BRAKIBRRTLA
BIMZRY, HEELIT in other worlds(HatiEiR) , dISRFAIEMIXLE print product(ED
=) , BB ABRLELRETHENRIATIEIE, [BIIN "RASEELHMEZIRITHY" |
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[DII ¥ AIREAIZIBEE | X=TUIEXHFRIEN |, HHBR.

39. Peretti believes that in a changing world,

[A] traditional luxuries can stay unaffected.

[B] aggressiveness better meets challenges.

[C] cautiousness facilitates problem-solving.

[D] legacy businesses are becoming outdated.

(Z%] [B]

(RREY] 4HT5RR,

(] BEFLAA © Peretti A, E—PREHUHHRE . 1RIEES1E Peretti 0
changing world AIRIXFEMNEIXNERE—E , HERE—ERAIA] Peretti I\ ATETIHER
£, HAEDUERF  EEHIVOZEFEFRY, (Bl "HEUSH R LI IBENEL" |
RINERS R AR ML | BEH, [AII (ERNEERASZEIFN , EXPRER | ]
HEBR 5 [ClI EEIVBH AR | SEERER , SR ; [DIM EFRF-WIEAEE
B , EXPRIER , HHPR.

40 . Which of the following would be the best title of the text

[A] Make Your Print Newspaper a Luxury Good

[B] Keep Your Newspaper Forever in Fashion

[C] Cherish the Newspaper Still in Your Hand

[D] Shift to Online Newspapers All at Once

(&=] [A]

(RRZY] £5/K,

(##t7] £XH (AR KEREZE—XRSAEIGEIDIGHS | HIER | ERER
Peretti JHLIARAIEL : (HLBTR) RERIRM % [SEEE —— 9 KERs D B SCRIPE fE 1
BEM. BEEEER TS (ALO8HR) MBXFE N ESTRImE RS MEE R,
[AITn “BAREIEDRIIRIEMAL— N EEHE"  a luxury good BXEXFREINEM

“legacy product” BIRINELA , BUERM, BIRLRIHRAGRARRSHENS | [CIIN E1ER
SPPAIRERIIRAR | DI MZERIMBESRE  IARANENES | SR,

Part B

Directions:

Read the following text and answer the questions by choosing the most
suitable subheading from the list A-G for each of the numbered paragraphs(41-45).
There are two extra subheadings. Mark your answers on the ANSWER SHEET.

[A] Create a new image of yourself

[B] Decide if the time is right

[C] Have confidence in yourself
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[D] Understand the context

[E] Work with professionals

[F] Know your goals

[G] Make it efficient

No matter how formal or informal the work environment, the way you present
yourself has an impact. This is especially true in fast impressions. According to
research from Princeton University, people assess your competence,
trustworthiness, and likeability in just a tenth of a second, solely based on the way
you look.

The difference between today’ s workplace and the “dress for success” erais
that the range of options is so much broader. Norms have evolved and fragmented.
In some settings, red sneakers or dress T-shirts can convey status; in others not so
much. Plus, whatever image we present is magnified by social-media services like
LinkedIn. Chances are, your headshots are seen much more often now than a
decade or two ago. Millennials, it seems , face the paradox of being the least formal
generation yet the most conscious of style and personal branding. It can be
confusing.

So how do we navigate this? How do we know when to invest in an upgrade?
And what' s the best way to pull off one that enhances our goals? Here are some
tips:

41

As an executive coach, I' ve seen image upgrades be particularly helpful

during transitions-when looking for a new job, stepping into a new or more public
role, or changing work environments. If you' re in a period of change or just
feeling stuck and in a rut, now may be a good time. If you' re not sure, ask for
honest feedback from trusted friends, colleagues and professionals. Look for cues
about how others perceive you. Maybe there’ s no need for an upgrade and
that’ s OK.

(Z=x] [B]

(] RSB —IREAEmR "ESENMERETBRESICEER" . 507
F=. Mo HRRE SR  NR(RAERMRIRS I E TR ER , BBAT
BEXATRER—MFAURI. B, B=. NIERER  MRAHENE  EEERBIARY
FIRT , BIFAERA. SHERNERRIRE HE RS ER R BRI SRAYIERRIL.
EZEI(B]IT,

42.
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Get clear on what impact you' re hoping to have. Are you looking to refresh
your image or pivot it? For one person, the goal may be to be taken more seriously
and enhance their professional image. For another, it may be to be perceived as
more approachable, or more modern and stylish. For someone moving from
finance to advertising, maybe they want to look more “SoHo.” (It' s OK to use
characterizations like that.)

(ZF=] [F]

(#FT] IERPOEIRIE—aIE |, R "EFRIFEERIEREEN" . ASTHERE
ZRIBR. REETTRMRE | IRRI | (RREBEEFRRIESR ? BRA TP AKMH |
XA BirAT R E RSN EEIBE TSR, WTFEMA XN BRI EEERE
BEEZIEA  HEREIMUL. BISHE, WTIRLEENSRIEEEIT S/ |, TsEEERER
& "SOHO" . AIUERFAEHBR , [FIIPA "goal” 5ZXIN , tAEE.

43,

Look at your work environment like an anthropologist. What are the norms of

your environment? What conveys status? Who are your most important audiences?
How do the people you respect and look up to present themselves? The better you
understand te cultural context, the more control you can have over your impact.

(&=%] [D]

(##17] AREZEANASEENRFIEMNS  INBMNEPINE  AERE—
TGRS BERSCINBIR RSB | (R RRIRN. JAREEN SR EIER
FEERYIALES |, HUE[DIIT.

44.
Enlist the support of professionals and share with them your goals and context.

Hire a personal stylist, or use the free styling service of a store like. Crew. Try a hair
stylist instead of a barber. Work with a professional photographer instead of your
spouse or friend. It' s not as expensive as you might think.

(Z=] [E]

(7] ARBE—ERE  BIREEHRTT |, It 1D ZROBSIEER: | )FE
NRFALIEMERD. BRnEE  INARTEHIMEDAEHRNEN. MEREF,
B30 E] T,

45
The point of a style upgrade isn’ t to become more vain or to spend more time

excessing over what to wear. Instead, use it as an opportunity to reduce decision

fatigue. Pick a standard work uniform or a few go-to options. Buy all your clothes ....

once with a stylist instead of shopping alone, one article of clothing at a time.
(&=] [G]
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B, ZOHNR "SFEEESARIERRORERZINS" | BIRMURE  EiEE
=2 "EN—ENERN TR L EABRYIERE, FIERT—EBXRIR— N AT A
B PMABE |, HERAE—H" . XLREIFBEEEER. HuE[G]IR
Part C
Directions:

Read the following text carefully and then translate the underlined segments
into Chinese .You translation should be written neatly on the ANSWER SHEKT. (10
points)

Mental health is our birthright. (46) We don’ t have to learn how to be
mentally healthy ;it it built into us that our bodies know how to heal a cut or mend a

broken bone. Mental health can’ t be learned, only reawakened. It is like the
immune system of the body, which under stress or through lack of nutrition or
exercise can be weakened, but which never leaves us. When we don't understand
the value of mental health and we don't know how to gain access to it, mental
health will remain hidden from us. (47) Our mental health doesn’ t really go

anywhere; like the sun behind a cloud, it can be temporarily hidden from view, but

it is fully capable of being restored in an instant.

Mental health is the seed that contains self-esteem - confidence in ourselves
and an ability to trust in our common sense. It allows us to have perspective on our
lives - the ability to not take ourselves too seriously, to laugh at ourselves, to see
the bigger picture, and to see that things will work out. It' s a form of innate or
unlearned optimism. (48) Mental health allows us to view others with sympathy if

they are having troubles ,with kindness if they are in pain,and with unconditional

love no matter who they are. Mental health is the source of creativity for soving

problems, resolving conflict, making our surroundings more beautiful, managing
our home life, or coming up with a creative business idea or invention to make our
lives easier. It gives us patience for ourselves and toward others as well as patience
while driving,catching a fish,working on our car,or raising a child. It allows us to see
the beauty that surrounds us each moment in nature,in culture,in the flow of our
daily lives.

(49) Although mental health is the cure-all for living our lives,it is perfectly

ordinary as you will see that it has been there to direct you through all your difficult

decisions.It has been available even in the most mundane of life situations to show
you right from wrong,good from bad,friend from foe.Mental health has commonly

been called conscience,instinct,wisdom,common sense,or the inner voice.We think
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of it simply as a healthy and helpful flow of intelligent thought .(50) As you will
come to see knowing that mental heath is always available and knowing to trust it

allow us to slow down to the moment and live life happily.

46. We don’ t have to learn how to be mentally healthy; it is built into us in the

same way that our bodies know how to heal a cut or mend a broken bone.

(9FEE) KEFDSERTRIFAHIE. F—1TFF how to be mentally
healthy {E learn NEIE. B _MIFFETF it is built into us , in the same way 5|54k
IEMEIREE built into us B975Z0 , that 5ISEENDELR way , HPEENTF how to
heal a cut or mend a broken bone {E know BYEIE,

[SEEX] HNERABEFIEEFRELOIREER ; BIENFR NS ARIEER
BHEOMESBIT— | RIMETERIRRRY/ 231 5EERAIEE

47.Our mental health doesn’ t really go anywhere; like the sun behind a cloud,

@

it can be temporarily hidden from view, but it is fully capable of being restored in
an instant.

(9FE0] LEF o SEERTRIMAIEG. F—MIFEEREG  FMaFH  like
the sun behind a cloud @IRIE , but IEHERNMERTXZNFAFISD G , EENEIEER be
hidden from %1 be capable of AU ENESHIEIES %,

(&%) HINOERBRAACZENERANL | SG=AEEAIR | BtirEnd
WIEE |, (ER BB LIERRIEE .

48. Mental health allows us to view others with sympathy if they are having
troubles, with kindness if they are in pain, and with unconditional love no matter
who they are.

(874 ZaEFE Mental health allows us to view others , =/\3%1 with
5|SHMEEIEMARE | B with SISAPRIEFRSES— if SISHIFMPRENT | &
&= with JRIEFEE— no matter 5|SHHRLEZINENE.

(&F%] DIREREF E ABEIRRRRS T RE | E SR OFER | T
BRIeHT RIS T RRMHIRE.

49. Although mental health is the cure-all for living our lives, it is perfectly
ordinary as you will see that it has been there to direct you through all your difficult
decisions.

(FFEE] AEBE—H although 5|SHILEERIENG | as 5ISHIRERENT |,
LUK that 5|SHEIEMTMERL. it “mental health” HZEEMFHRORERES T OEE |
WARFEHFIRAIMR | XE mental RESEHEX , FILUSHEIER “@ERIOE"
Itesh “perfectly ordinary” BILAERE , ¥4 "IEEERE" |, NECREUEERRGI
FA "HARE . difficult decisions” HEIFAN "EMAORE" | AMIEPXRIRIA
7=, FTlAE decision , ZiREANA “HMRE" .
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(51X X] RERERRIIOERINEFTTRILEER  BEEHAHS | RREIE
(RELURERT , E—EEEs 5.
50. As you will come to see, knowing that mental health is always available and
knowing to trust it allow us to slow down to the moment and live life happily.
(D7) ZAH as 5ISEENT | that 5|SWEENDER  HEERNIE
“it" . "see” EIZAIFRE T MAR "BE" WER BIEM knowing AIEFHERE |
“available” AF "HIEERY" | ZEPEFHN —EHEERY .
(%X ] FSEERFE  BERRIOOES—EFE  FRREX—FR , BPALL
ZFNTHAILIIEE RS | RRMAER.

Section III Writing

Part A

Directions:

Suppose you are a librarian in your university. Write a notice of about 100
words, providing the newly-enrolled international students with relevant
information about the library.

You should write neatly on the ANWSER SHEET.

Do not sign you own name at the end of the letter, use “Li Ming " instead.

Do not write the address .(10 points)

(ex]

Notice

August 20, 2015

To ensure students from overseas to be acquainted with the service of library in
Beijing University, we write this notice to inform you of some relevant information
about our library.

To begin with, our library provides a large amount of books and materials
covering not only most majors and subjects, but also many extra-curricular reading
materials, thus satisfying all your reading requirements. Furthermore, the library
opens during the week time, each day from 9:00am t010:00pm. Last but not least,
only students enrolled in this university and with a special Library Card are allowed
to enter our library.

Anyone interested in studying or reading in our library should sign up before
August 31, and the Library Card will be issued within a week.

Library of Beijing University

(&)
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SEHE (— ) BIMEX , B—XEERITERN. £E (—) (9% , BAEE®E
=i 1R, a0 2010 F55E ( — ) B EIREARESE—RAEMRSMEEEEEN
B, mA 2015 F5E ( 2 ) EENRERESEERER.

ERUBHEABIFER | £ 2007 FRE (— ) NEUEFHEZEEY , FiAEX
FAMRE LHEET RS, Elt , RERIE 2010 FBIA0S | BLES 2007 F2IUE
FIEXRAE | MIALUREANSE 2016 SFRYIMEN., XHHREER(] 2017 ERNRZFIES
EEMHFER , AAEEHERSENATEYEREER,

BTk, A RFEERESFRIIMEN, BRE—TREEK :

Suppose you are a librarian in your university. Write a notice of about 100

words, providing the newly-enrolled international students with relevant
information about the library.
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Part B

Directions:

Write an essay of 160—200 words based on the following picture.in your essay,
you should

1. describe the pictures briefly,

2. interpret its intended meaning, and

3. give your comments.

You should write neatly on ANSWER SHEET . (20 points)

(ex]
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What is symbolically depicted in the caricatures carries sharp contrast
implications. In the first drawing, a father is watching a football match on the sofa.
Meanwhile, he is supervising his son to finish homework. It is obvious that his son
wears frowned expression on his face. On the contrary, the second portrayal
depicts a father is working earnestly besides his son, and his son is doing his own
assignment without prodding.

The drawer demonstrates that utmost significance should be attached to the
phenomenon that setting proper examples has exerted great impact on the growth
of the younger generation in China. Previously, it is widely acknowledged that
parents are under obligation to help their kids form a set of appropriate values
about the world and the life, which carries overwhelmingly precious connotation to
the sound development on the younger generation. Simultaneously, there is no
denying that the most rational method for adults to educate adolescents is to set
them good examples rather than making perpetual requirements, which is less
persuasive compared with the actions.

Accordingly, it is vital for us to derive positive implication from the drawings.
On the one hand, we can frequently use them to enlighten parents to be more
advisable in educating their children. On the other hand, parents should attach
more emphasis on setting excellent models for their juveniles. Only in this way, can
we effectively ensure a promising prospect for adolescents.
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